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BRAND DISCOVERY CAMPAIGNS
Helping Great Whisky Find New Audiences

SingleMalt TV helps independent whisky brands become part of the consumer discovery
process through thoughtful storytelling, premium production and content designed to

remain visible long after the original campaign.

THE OPPORTUNITY
Today's whisky market is changing. Consumers
are drinking more selectively, researching
brands more carefully and looking for authentic
stories before making purchasing decisions.

Independent distilleries have an opportunity to
stand out - not by shouting louder, but by
telling better stories. SingleMalt TV was created
to help brands become part of that discovery
process.

WHY SINGLEMALT TV?
Founded in 2005, SingleMalt TV combines more
than fifty years of international motion picture
and television production with nearly twenty
years of dedicated whisky storytelling.

Rather than producing traditional advertising,
SMTV creates thoughtful, long-form
programmes that educate, entertain and build
genuine interest through authentic
conversations.

LONG-TERM VISIBILITY
Unlike most marketing campaigns, a SingleMalt
TV production continues working long after it is
released.

Our conversations frequently appear
prominently in Google search and often
dominate video results for the distilleries
featured. Participating brands can continue
attracting new viewers months - and often
years - after publication.

Rather than creating content with a short
lifespan, Brand Discovery Campaigns become
part of your long-term digital presence.

THE SINGLEMALT TV DIFFERENCE
Every project is produced under the direction of
cinematographer Rob Draper ACS, whose
career spans feature films, television drama,
documentaries and broadcast television.

That experience, combined with SMTV's
established whisky audience and searchable
archive, creates a campaign that offers more
than production alone: it combines story,
distribution and lasting discovery.



SINGLEMALT TV
THE WORLD'S FIRST INTERNET WHISKY CHANNEL  |  EST. 2005

SingleMalt TV - Brand Discovery Campaigns Page 2

BUILT AROUND YOUR OBJECTIVES
Every campaign is tailored to the brand, the opportunity and the
audience.

CAMPAIGNS CAN BE DEVELOPED
AROUND
• New product releases
• Limited editions
• Distillery anniversaries
• Christmas and holiday gift campaigns
• Thanksgiving and Father's Day
• New market launches
• Distributor initiatives
• Festivals and special events

A CAMPAIGN MAY INCLUDE
• Long-form brand-focused feature

programme
• Promotional trailers and teasers
• Short-form social media clips
• Podcast edition
• Multi-platform promotion through SMTV
• Optional Master Asset Package

WHY IT WORKS
Every campaign combines professional television production with thoughtful storytelling to create content
audiences actively choose to watch. Instead of interrupting viewers with advertising, Brand Discovery
Campaigns invite them to discover your distillery through authentic conversation, strong visual storytelling and
lasting educational content.

One production can provide material for your website, social media, presentations, public relations, retailer and
distributor communications, events and future marketing initiatives - while the published programme continues
to attract viewers through online discovery.

ONE PRODUCTION. MULTIPLE PLATFORMS. LASTING VALUE.

CONTACT US

Campaign enquiries, availability and project discussions

https://singlemalt.tv/#contact

